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Bunnings shifts gears with automotive range expansion

Bunnings is giving customers more choice and convenient access to an expanded range of automotive products,
launching in stores across Australia and New Zealand.

The rollout commenced in March with a greater assortment of products from leading and trusted brands landing
in more than 300 stores by May, while also available online via the Bunnings website and on Bunnings
Marketplace.

More than 350 new automotive products will be offered across the category, with the range featuring engine oil,
car accessories, coolant, wiper blades and cleaning products.

Bunnings Chief Operating Officer, Ryan Baker, said: “There are more than 25 million registered vehicles across
Australia and New Zealand and through expanding our automotive range, we are now able to serve the needs of
more customers who will be able to find a greater range of products from leading brands in aisles at their local
Bunnings store and online.

“Whether you’re a car enthusiast or simply an everyday driver who needs automotive items for their vehicle, you
will be able to access a wide range of products at convenient times given our extended opening hours.

“Customers have responded extremely well to our initial automotive offering and we are confident that our
expanded range will be well received by customers, who will benefit from more choice and Bunnings’
commitment to everyday low prices. We thank our suppliers for coming on the journey with us and helping to
ensure customers have access to an array of market-leading brands.

“There is enormous upside for us through our expanded automotive range as a core part of our growth agenda
and the category is already showing signs of strong and sustained performance uplift.”

The automative range expansion builds on other recent steps Bunnings has taken to grow its offer and meet the
needs of customers, including through the expansion of its Assisted Living range.

In addition, Bunnings offers a range of chargers and cabling products for electric vehicles to cater for the growing
EV market in Australia and New Zealand.

Bunnings is also trialling EV charging stations for customers at selected sites in Victoria, New South Wales,
Western Australia and New Zealand.
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About Bunnings

Bunnings is the leading retailer of home and lifestyle products for consumer and commercial customers in
Australia and New Zealand. We are a major supplier to project builders, commercial tradespeople and the
housing industry. Our store network is made up of 286 large warehouse stores, 65 smaller format stores, 31
trade centres and 7 frame & truss sites. In April 2020, Bunnings acquired South Australian retailer Adelaide

Tools (now Tool Kit Depot), which now has 16 stores, and acquired Beaumont Tiles in November 2021 which
has 116 stores.




