PUNNINGS

MEDIA RELEASE

March 2025

Bunnings expands retail advertising offering for suppliers

Bunnings has launched its dedicated retail media network, ‘Hammer Media’, offering suppliers and
advertisers expanded opportunities to reach millions of customers in-store and online.

The offering is designed to allow for brands, both retail and trade, to develop deeper connections with
Bunnings customers at each step of the shopping journey, leading to more informed purchasing decisions.

Through its omnichannel approach, Hammer Media will give suppliers access to more than 14 million
website visitors monthly, in addition to in-store customers, social media followers and the number one
home and lifestyle print publication, Bunnings Warehouse magazine.

Bunnings General Manager Marketing, Justine Mills, said: “The launch of Hammer Media represents a
significant step forward in our commitment to innovation and growth in both digital and retail media.

“Take-up and results from trials in Victoria and New South Wales are very encouraging for the future
success of the network and returns for our advertising partners.”

Hammer Media will streamline messaging and enhance brand awareness across Bunnings channels such
as social media, website, in-store radio, eDMs and in-store screens. As part of the network launch, 300
digital screens have been installed across 150 stores.

Following trials, Bunnings suppliers have been invited to opt-in to the retail media program, with the first
round of advertising in market.

To find out more or to contact the Hammer Media team, visit bunnings.com.au/hammermedia
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https://www.bunnings.com.au/hammermedia

For media enquiries, please contact:
Maddie Wrench, Media Lead
maddison.wrench@bunnings.com.au
0403 507 151
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