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From last-minute fixes to lawn mowers: Bunnings launches on Uber Eats with delivery 

in less than 60 minutes 

Bunnings and Uber Eats today announced the rollout of Bunnings on the Uber Eats platform, giving 

customers across Australia and New Zealand a new way to access their favourite DIY, garden and 

hardware products with fast, on-demand delivery. 

For the first time, customers can shop more than 30,000 products from Bunnings on Uber Eats — the 

largest retail range available on the app — all at in-store prices and delivered in under 60 minutes, 

whether at home, on the go, or on a worksite. 

The offering provides a convenient and flexible option for customers who need their Bunnings products 

right now for last-minute DIY or trade jobs, while still accessing an extensive range. Spanning 

everyday DIY, garden and household essentials, shoppers can order everything from nuts and bolts, 

garden supplies and power washers to folding chairs, mops, packing boxes, pet food and even lawn 

mowers. 

The partnership will rollout in stages, starting with 15 locations across Australia before scaling to a full 

launch across Australia and New Zealand. The launch follows a successful pilot across five Melbourne 

stores, launched in late January 2026, which saw strong demand from both retail and trade 

customers.  

Bunnings Chief Operating Officer, Ryan Baker, said: 

“We’re excited to expand our partnership with Uber to offer customers another convenient way 

to shop a wide range of products from Bunnings, delivered directly to their home or worksite via 

the Uber Eats app. 

“While many customers enjoy visiting our stores to browse and get advice in person, we know 

there are times when convenience and speed are the priority. 

“This partnership complements our existing delivery options and helps us better understand 

how customers want to shop with Bunnings.” 

Bunnings and Uber first joined forces in 2024 to introduce same-day parcel delivery, giving customers 

a faster and more convenient way to receive eligible orders from select metropolitan and regional 

stores. 

Regional General Manager of Retail, Uber Eats APAC, Lucas Groeneveld, said: 

“We’re thrilled to deepen our partnership with Bunnings, one of Australia and New Zealand’s 

most iconic brands, to offer a huge range of everyday home essentials through the Uber Eats 

app. 



“From last-minute DIY fixes and garden projects, to preparing for a BBQ or keeping a work site 

moving, this partnership makes it easier than ever for customers to get what they need, 

delivered on demand, whatever the occasion.” 

Service and delivery fees apply to orders. Uber One Members can enjoy a $0 delivery fee on 

eligible orders over a minimum spend in Australia and, once live, in New Zealand.   

New Bunnings stores will begin rolling onto the Uber Eats platform from H1 2026. To shop 

Bunnings DIY, garden and hardware range, download the Uber Eats app here.  

-END- 

For media enquiries, please contact: 

Bunnings Media Team - media@bunnings.com.au  

Uber Media Team - CommsANZ@uber.com  
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